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February 24,2009

Chris Jones
Senior Campaign Finance Analyst
Reports Analysis Division
Federal Election Commission
999 E Street, NW
Washington, DC 20463

Re: C30000756 (Freedom's Watch, Inc.)

Dear Mr. Jones:

This letter responds to your correspondence of February 3, 2008 (Identification Number:

C30000756) regarding Freedom's Watch's ("FW") Amended FEC Form 9, dated 11/04/2008,

for "Enough is Enough." In your correspondence, you note a substantial decrease in the amount

of disbursements disclosed on the original report for "Enough is Enough." This decrease in the

amount of disbursements can be explained by reference to an amendment FW made to the

original 9/30/2008 report for "Enough is Enough" and, thus, there does not appear to be any

discrepancy in the amounts reported.

FW filed a Form 9 report for "Enough is Enough" on 9/30/2008 reporting a disbursement to

Crossroads Media for a media buy of $135,217.35. (Enclosed as Attachment A). After filing

this 9/30/2008 report for "Enough is Enough," FW made a decision to switch out the "Enough is

Enough" advertisement with "Not the Time: Turmoil" for half of the time that FW originally

purchased for "Enough is Enough." After making the decision to replace "Enough is Enough"

with "Not the Time: Turmoil," FW filed an amendment to the 9/30/2008 report on 10/3/2008

reflecting that only half of that original media buy was actually used for "Enough is Enough," an

amount totaling $67,608.68. (Enclosed as Attachment B).


